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When it comes to implementing effective social media tactics, hashtags are

an essential part of your content strategy. Hashtags essentially group

together topics like in a conversation. They are  useful in helping to find

relevant content to share and giving your audience an easy way to find your

content. Whether you’re a blogger looking to build relationships with other

bloggers and influencers, a business trying to connect with potential clients,

or a personal page that wants to reach a broader audience, you can benefit

from using hashtags in your social posts. But what use are they if you aren’t

using them correctly? Hashtags function differently on each social platform.

These hashtag hacks will guide you in mastering hashtags for your brand

depending on the social platform.



 

Use 10 hashtags that have been used in 5k-50k posts.

Use 10 hashtags that have been used in 50k-100k posts.

Use 10 hashtags that have been used in 100k-2 million posts. 

 

Technique

 
Number of hashtags to use: 11-30

The number of followers a hashtag has matters. You want to use a range of hashtags

that is not only relevant to your content, but also is capable of reaching audiences.

You can’t use too many popular hashtags and expect a lot of people to see the

content. 

 

Let’s say you’re using 30 hashtags on a post. This is how the breakdown should go: 

 

→ You should also create a custom tag for your brand or campaign if you don’t

already have one. These are called branded hashtags. Use 1 hashtag that

represents your brand/company name. This hashtag can be included in all of your

posts to be unique to your brand. When other people post about your

brand/business, they can also use this hashtag to bring more traction to your

personal hashtag/page.

Instagram allows up to 30 hashtags on a post and up to 10 on an

Instagram story. Each brand will function differently when it comes to

hashtags. 

 

I suggest using 11-30 hashtags to grow your account. It will take some

trial and error to see which number of hashtags works best for your

brand.

 

Of those 11-30 hashtags, only use a few popular hashtags because

using too many popular hashtags can lead to your content becoming

hidden among the other people using the popular hashtag. You want

to use hashtags that are actively used, but not too active.

Instagram



 

Twitter reported that tweets with hashtags can increase engagement

almost 100% (2x) for individuals and 50% (1.5x) for brands. 

 

Search on Twitter to look at the top posts surrounding a specific

hashtag in order to align your tweets with the latest trends. 

 

Using 1-3 hashtags in a tweet is best to reach a wider audience while

not also overusing the amount of hashtags in one tweet. If your tweet

has more hashtags than content, it comes off as desperate to use

hashtags so make sure not to overuse them. 

 

In addition to not using too many hashtags, you also don’t want to use

long hashtags. This can damage the use of the hashtag because on

Twitter shorter hashtags are usually used to make things easier to find

and engage with others.want to use hashtags that are actively used,

but not too active.

Technique
 

Number of hashtags to use: 1-3
 

Add the hashtags throughout your tweet instead of placing them all 

at the end of your posts to make the tweet flow best.

Twitter



 

Hashtags on Facebook aren’t as widely used how they are on Twitter

and Instagram. 

 

However, using hashtags on Facebook for a specific and targeted

social media campaign is usually the best time to use hashtags on

Facebook. 

 

For example, let’s say you're doing a campaign that uses a hashtag on

Twitter and Instagram, you will "brand" that hashtag to the users

better if they see it being used on Facebook as well. 

 

This will encourage your audience to use it no matter what social

network they are engaging with your brand on and will convert to

more success across all platforms.

Technique
 

Number of hashtags to use: 1-3
 

Facebook



 

Similar to Instagram, users on LinkedIn are able to search and follow

different  hashtags on the platform that focus on a specific topic. 

 

This means that using hashtags in your posts, will give you a greater

chance of reaching a higher audience of LinkedIn users that are also

following that hashtag.

 

Technique
 

Number of hashtags to use: 1-3

 

Use short hashtags that are relevant to your niche. You can find the

hashtags to use by searching for hashtags in your specific industry.

 

Use the custom hashtag that you created and use it on LinkedIn as well to

continue to build your brand across all platforms.

 

LinkedIn


